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1. How can we provide long-term sustainability to a holistic marketing organization? Please support your thoughts with examples from the organization you work with or may have worked in the past
To offer long-term sustainability to a holistic marketing organization, we must engage various actors such as the government, non-governmental organizations, and the public to create coordinated schemes for strategies, campaigns, deals, and brands. Notably, both CSR and sustainability are considered a priority as firms grapple with both short as well as long term marketing influences. Therefore, holistic marketing is about creating and making coordinated schemes for campaigns, strategies, brands, as well as deals that consider the whole life cycle of an item (Mitchell, Wooliscroft, & Higham, 2010). In the organizations where I have worked, we had an internal marketing department that played a critical role in handling all kinds of social media, TV, and print adverts, to mention a few. Additionally, the firms incorporated marketing that came from various channels that their products belong. 
2. What are branding strategies? Explain the important decisions involved in developing branding strategies with at least two examples
Branding strategy is defined as a strategic plan that plays a critical role in creating as well as positioning products in relation to all factors of the business and clients’ demands, emotions, not forgetting competitive aspects. In fact, this is the procedure of developing a brand of products in the mind of customers via consistent promotion themes aimed at establishing a critical as well as a differentiated presence in the market, which attracts clients and establishes client loyalty (Gabrielsson, 2005). Two critical decisions involved in creating a branding strategy are what your story is and who your clients are. For example, Mercedes-Benz possesses a fascinating branding approach where they comprehend their potential consumer base has the disposable revenue needed to buy their cars. Another example is the story of Coca Cola makes it the leading beverage company across the world.   
3. How does cause or corporate societal marketing affect your personal consumer behavior? Do you ever buy or not buy any products or services from a company because of its environmental policies or programs? Why or why not?
It is noteworthy that the societal marketing idea requires marketers to come up with effective social as well as ethical considerations into their marketing practices (Becker-Olsen, Cudmore, & Hill, 2006). In this case, they are needed to balance as well as juggle the conflicting approach of organization profits, public interest, as well as client want satisfaction. Some organizations have attained considerable sales as well as profit gains by embracing and practicing the concept above.  Precisely, excellent corporate citizenship affects personal consumer behavior. A firm's environmental programs or policies affect my purchasing patterns. In case a company does not practice CSR, I will not buy from them. In particular, I cannot promote an organization that does not give back to society.
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